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Experience Report International Short Program

Name of Program: Buenos Aires Global Marketing Program 2026

How did you learn about the Program and why did you choose to participate?

I first learned about the International Short Programs through a close friend who partici-
pated in an ISP in Copenhagen. I visited him during his stay and was very impressed by
the combination of academic learning and international experience. After hearing about
his positive impressions, I started researching the available ISPs myself and came across
the Buenos Aires Global Marketing Program 2026.

The opportunity to complete an International Short Program in Buenos Aires immediately
caught my attention. The idea of studying marketing in a completely different cultural
and economic environment sounded both exciting and challenging. For that reason, I
decided to apply.

How did participating in the Program help you in terms of your personal / professional /
academic development?

Participating in the program significantly contributed to my personal development. It was
my first time traveling to South America and outside of Europe. Experiencing a new con-
tinent and immersing myself in a different culture broadened my perspective considerab-
ly. It allowed me to develop a deeper understanding of Argentina and Buenos Aires
beyond theoretical knowledge.

From a professional standpoint, the program helped me expand my network. I met new
fellow students from WU as well as students from the partner university in Buenos Aires.
These connections led to meaningful intercultural exchange and new friendships.

Academically, the program strengthened my practical skills, especially in project work
and marketing strategy. Working on a case study helped me understand potential chal-
lenges in project management and collaboration, including communication barriers and
different working styles. Most importantly, I gained hands on insight into how to develop
a marketing concept from scratch, from the initial idea to positioning and presentation.

What can you tell us about the academic program and the lecturers? What was your
im-pression?

The academic program was very well structured and prepared us thoroughly for working
on the case study. All relevant topics were covered in sufficient depth and supported by
practical examples, which made it easy to apply the theoretical concepts to our project
work. One of the most valuable learning areas was decision making and cognitive biases.
We discussed various biases and how they influence consumer behavior and managerial
decisions. This gave me a more critical understanding of how marketing strategies affect
purchasing decisions. We also explored global economic developments and international
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frameworks influencing business environments, including institutions such as the World
Trade Organization. This helped me better understand what companies need to consider
when operating in markets like Argentina. Ethics in marketing was another important
focus. We discussed what is ethically acceptable in marketing practices and examined
concepts such as greenwashing, impact washing, and brand activism. These discussions
encouraged me to reflect more critically on corporate responsibility and authentic com-
munication. In addition, we strengthened our understanding of fundamental marketing
concepts such as branding and the marketing mix, which helped consolidate my overall
knowledge in a global context. The lecturers were highly professional, friendly, and enga-
ged. I would especially like to highlight Professor Jorge Almada, who created a very sup-
portive and motivating learning environment

Regarding the topics covered in-class, what did you take away from the program in that
aspect? Do you plan to apply any learnings in your personal or professional life or in your
future studies?

One of the most valuable takeaways from the program was the in depth exploration of
decision making processes and cognitive biases. We discussed a wide range of biases and
analyzed how they influence consumer behavior and managerial decisions. Understan-
ding how strongly psychological factors shape purchasing decisions gave me a more criti-
cal and reflective perspective on marketing strategies and communication. Another im-
portant aspect was the discussion of global economic developments and international
frameworks that influence business environments, including institutions such as the
World Trade Organization. This helped me better understand the broader context in
which companies operate, especially in markets like Argentina, and how political and
economic conditions affect business decisions. Ethics in marketing was another key lear-
ning area. We explored what is ethically acceptable in marketing practices and discussed
topics such as greenwashing, impact washing, and brand activism. These discussions
encouraged me to think more critically about corporate responsibility and the balance
between authentic engagement and purely strategic communication.In addition, we revi-
sited fundamental concepts such as branding and the marketing mix, which helped
strengthen my overall understanding of global marketing.

I definitely plan to apply these learnings in my future studies and professional career. In
particular, the insights on cognitive biases and ethical responsibility will influence how I
evaluate marketing campaigns and business strategies going forward.

How did you like the social and cultural program? Did you have enough opportunities to
make new contacts?

I truly enjoyed the social and cultural program. We participated in a tango class, explo-
red the city, and gained business insights through a site visit to Toyota as well as a visit
to the Austrian Chamber of Commerce in Buenos Aires. There were definitely enough
opportunities to connect with others. I met several new people from WU and from Argen-
tina and built meaningful friendships during the program.

If I could suggest one improvement, it would be to encourage all participants to consis-
tently communicate in English throughout the entire program. At times, both Argentine
students and we tended to switch to our native languages, which slightly limited the in-
tercultural exchange. Maintaining English as a common language could have enhanced
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integration even further. Overall, however, the social experience was extremely positive
and enriching.

Please give us a short overview of your expenses for the program (travel, accommodation,
food, activities...) to help future participants to estimate the financial aspect.

Overall, the cost level in Buenos Aires was comparable to European standards. Expenses
largely depend on lifestyle choices. Eating out frequently increases costs, while cooking
at home reduces them.

Accommodation for three weeks cost approximately 400 Euro per person. Daily Uber
rides to and from the university averaged around 2 Euro per day, totaling about 50 Euro
for the entire program. Lunch at the university cost around 3.50 Euro per meal. Additio-
nally, I took a short trip to Montevideo, which cost approximately 110 Euro in total, inclu-
ding transportation and accommodation.

The Mobility Grant I received was a very valuable financial support. While it did not ex-
ceed my total expenses, it covered a significant portion and made participation in the
program financially feasible. I am very grateful for this support, as it played an important
role in enabling me to join the program.

What was your personal highlight / your favorite memory about this program?

My personal highlight was spending time with the other participants, both from WU and
from Argentina. One particularly memorable evening was when we all met at a brewery,
had drinks together, and later went out to celebrate as a group. It was a wonderful night
filled with great conversations and shared experiences. That evening perfectly reflected
what made the program so special, cultural exchange, new friendships, and unforgettable
moments.

Would you like to share anything else / further statements about the Program?

Overall, the Buenos Aires Global Marketing Program was an outstanding opportunity for
which I am very grateful. I can highly recommend it to future students. It provides not
only academic insights but also significant personal and intercultural growth.

Basic Spanish skills are definitely helpful, as many people in Buenos Aires primarily speak
Spanish. However, regardless of language level, the experience itself is extremely rewar-
ding.

The program was academically enriching, socially inspiring, and personally transformati-
ve, and I am very thankful to have been part of it.
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