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How did you learn about the Program and why did you choose to participate?  

I discovered the program through Instagram when a post about the ISP appeared on the 

WU International Office account while I was scrolling through my stories, and it immediately 

caught my attention. At the time, I was on my exchange semester in Bangkok, and after 

reading the details, I felt that after Asia this would be the perfect opportunity to study in a 

completely new environment, build new connections, and deepen my knowledge of 

international marketing. That’s why I decided to apply for the ISP.  

  

How did participating in the Program help you in terms of your personal / professional / 

academic development?  

On a personal level, I had many new experiences through the people I met and the culture 

I was immersed in. It genuinely shifted my perspective on how life can be lived. By talking 

with fellow Argentine students and experiencing the local culture, I got a real sense of the 

lifestyle: open, relaxed, and very social, with a strong focus on enjoying time together.  

Professionally, the program gave me valuable insights into how business works in that 

region and how economic challenges shape day-to-day realities and decision-making. I 

found this especially interesting because it was unlike anything I had experienced before. 

For me, it opened this part of the world and sparked a real interest in potentially doing 

business in the region in the future.  

Academically, the program was also a highlight. Especially in the times we live in, 

understanding how marketing is constantly changing and evolving is crucial when bringing 

a product to market. The course gave me many new insights into biases, trends, and the 

key challenges shaping international marketing today.  

  

What can you tell us about the academic program and the lecturers? What was your 

impression?  

The lecturers were all very competent and did a great job of delivering the content in an 

engaging way. What I found especially interesting was the mix of theory and their personal 

professional experience. It made the topics much more tangible and easier to understand 

than simply going through theory after theory. Overall, the impression the lecturers left on 

me was very positive.  

  

  

 



 

Regarding the topics covered in-class, what did you take away from the program in that 

aspect? Do you plan to apply any learnings in your personal or professional life or in your 

future studies?  

For me, the program showed how complex certain topics in marketing can be. Especially 

when a product touches on sensitive issues or when you’re planning an advertising 

campaign, there are so many factors to consider and challenges to manage.  

For the future, it made me realize how important it is to be careful and precise when 

marketing a product, and how crucial it is to stay closely connected to consumers and 

society at large.  

In terms of my future studies, I also find it interesting to see how the topics we covered 

might be taught or discussed differently in other academic contexts.  

  

How did you like the social and cultural program? Did you have enough opportunities to 

make new contacts?  

Yes, definitely. Especially the tango lesson on the first day and the city tour on the second 

day were great icebreakers for the whole group. After that, it felt easy to start 

conversations and make plans together outside of the program itself.  

So, I would keep these activities at the beginning of the program, because they build a 

strong foundation for making new contacts. And of course, the company visit at La Fuerza 

also brought us closer together, with a great vibe and good beverages, which made it even 

easier to connect with new people.  

 

Please give us a short overview of your expenses for the program (travel, accommodation, 

food, activities...) to help future participants to estimate the financial aspect.  

My travel expenses were around €950 for all flights. For three weeks of accommodation, I 

paid about €530, this was a bit higher because I stayed alone. For food and activities during 

the program, I spent roughly €1000 to €1500, since we did a lot throughout the weeks.  

  

What was your personal highlight / your favorite memory about this program?  

One of my personal highlights was a day trip to the Iguazú waterfalls with a big group of 

students. It was an incredibly beautiful experience and sharing it with others made it 

especially memorable and meaningful for me.  

Overall, though, the connections and friendships I built with both Austrian and Argentine 

students are what made the program truly unforgettable. It felt like a once-in-a-lifetime 

opportunity to experience something like this together with everyone.  

Would you like to share anything else / further statements about the Program?   

I had a great time, and I would recommend the program to anyone who gets the 

opportunity to participate. Just do it!  

  

  


