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How did you learn about the Program and why did you choose to participate?  

I learned about the Buenos Aires Global Marketing Program through WU’s International 

Office and the official communication channels for International Short Programs. From the 

very beginning, the combination of an academic focus on global marketing and the 

opportunity to study in Buenos Aires immediately caught my attention.  

I chose to participate because I wanted to gain international experience in a completely 

different cultural and economic environment. Latin America, and Argentina in particular, 

has a unique market dynamic that differs significantly from Europe. I was eager to broaden 

my perspective, challenge myself outside my comfort zone, and combine academic learning 

with intercultural exchange. Receiving one of the five scholarships was a great honor and 

made it possible for me to fully embrace this opportunity.  

How did participating in the Program help you in terms of your personal / professional / 

academic development?  

Participating in the program contributed to my development on multiple levels.  

On a personal level, living and studying in Buenos Aires strengthened my independence, 

adaptability, and openness. Navigating a new city, communicating in a different language 

environment, and collaborating with international peers pushed me to grow beyond my 

comfort zone. I became more confident in unfamiliar situations and more aware of 

cultural differences and similarities.  

Professionally and academically, the program deepened my understanding of global 

marketing strategies in emerging markets. I learned to analyze markets not only from a 

European perspective but from a broader, more global viewpoint. Working on case studies 

and group projects with students from different backgrounds improved my teamwork skills 

and my ability to approach business problems from multiple angles.  

What can you tell us about the academic program and the lecturers? What was your 

impression?  

The academic program was well structured and intellectually stimulating. The lecturers 

were highly competent, approachable, and genuinely interested in fostering discussion. 

They encouraged us to actively participate, share our perspectives, and critically reflect on 

the topics. Their expertise in global marketing and their regional knowledge provided 

valuable context that enriched the learning experience. Overall, I was very impressed by 

the quality of teaching and the interactive atmosphere in class.  

  

  

 



 

 

Regarding the topics covered in-class, what did you take away from the program in that 

aspect? Do you plan to apply any learnings in your personal or professional life or in your 

future studies?  

The program provided valuable insights into consumer behavior in emerging markets, 

branding strategies, and the importance of cultural sensitivity in marketing 

communication. One key takeaway for me was how strongly economic, political, and 

social factors influence marketing decisions in different regions.  

I definitely plan to apply these learnings in my future studies, especially in courses related 

to strategy and international management. Professionally, I can see how an understanding 

of market adaptation and localization strategies will be highly relevant in any internationally 

operating company. On a personal level, the program reinforced the importance of staying 

curious and open-minded when approaching new environments and challenges.  

How did you like the social and cultural program? Did you have enough opportunities to 

make new contacts?  

The social and cultural program was one of the absolute highlights of the experience. 

Beyond the organized activities, what made the experience truly special was how close 

we grew to the Argentine students. Through shared classes, group work, and spending 

time together outside of university, we quickly built genuine connections. This allowed us 

to experience the city not just as visitors, but through the eyes of locals.  

Whether it was attending a football match together and experiencing the incredible 

atmosphere in the stadium, spending evenings cooking and talking for hours, or 

celebrating a fellow student's Bachelor's graduation according to Argentine traditions, 

these shared moments created a strong sense of community. There were more than 

enough opportunities to connect with others, and the friendships we built are definitely 

one of the most valuable outcomes of this program.  

Please give us a short overview of your expenses for the program (travel, accommodation, 

food, activities...) to help future participants to estimate the financial aspect.  

Flights: approximately EUR 750, -  

Accommodation: approximately EUR 250, - for the duration of the program  

Food: around EUR 100, - per week  

Local transportation and activities: approximately EUR 350, -  

One aspect that surprised me was the cost of groceries and food in supermarkets. Many 

products were more expensive than in Austrian supermarkets, which I had not expected 

beforehand. Because of this, we cooked quite often at home. After university, however, 

we frequently ate at the university cafeteria, where the food was very good and 

comparatively affordable.  

Transportation, on the other hand, was very inexpensive. Uber rides were particularly 

affordable, especially since we often shared rides as a group of four, which made the price 

per person very low. Public transportation (bus and subway) was even cheaper and 

worked well for getting around the city. 

 

 



 

 

Additional: Living Situation  

During the program, we stayed in an Airbnb in Palermo Hollywood, which I personally 

found to be an ideal location. The neighborhood offered beautiful parks within walking 

distance and had excellent infrastructure with cafés, supermarkets, and restaurants 

nearby. I rarely felt unsafe in this area.  

Some other participants stayed in Belgrano, which is also a very nice and quieter 

neighborhood. The advantage there was the proximity to the university, which made 

commuting easier. Both areas are highly recommendable, depending on personal 

preferences regarding atmosphere and distance to campus.  

What was your personal highlight / your favorite memory about this program?  

It is genuinely difficult for me to name one single highlight, because my personal 

highlight was the entire experience as a whole. The combination of academic learning, 

cultural immersion, and the strong bonds we formed made this program unforgettable.  

What stood out most was how close we grew with the Argentine students in such a short 

period of time. Through shared experiences, we became more than just classmates.  

Looking back, it was not one specific moment, but the overall feeling of connection, 

growth, and shared experiences that made this program so special to me.  

Would you like to share anything else / further statements about the Program?   

The Buenos Aires Global Marketing Program exceeded my expectations in every way. It 

combined high-quality academic input with unforgettable cultural experiences and 

meaningful personal growth.  

I would highly recommend this program to any student who is open to new perspectives, 

eager to expand their academic horizon, and ready to step outside their comfort zone. It 

is not only an academic opportunity but a transformative life experience.  
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