Master‘s Program Marketing 2021 — Program Code J 066 967
Academic Degre aster of Science (WU), abbr. MSc (WU) 120 ECTS
Minimum Duration: 4 Semesters

Semester 4

Strategic and Instrumental Aspects of Strategic and Instrumental Aspects of ecializations Customer-Focused Management
Marketlng Marketlng Prerequisite: “Management by Experiments”, “Digital Marketing”
Sudghlattetinslinaliicg Marketing 360 Degrees (PI) 5 ECTS
Global Marketing Strategy (Pl) 5 ECTS Retailing & Sales (PI) 5 ECTS
) 7 - 25 ECTS . .

fsh:g_sr: z;lshc)?urses of the following subjects Marketlng Study Prolect
Digital Marketing (PI) 5 ECTS Business Modelling & Innovation (PI) 5 ECTS - Current. Challenges in Digital Marketing

- Marketing for a Better World Marketing Study Project (FS) 7.5 ECTS

- Advanced Topics in Marketing*
Marketing Analytics and Personal and Business Skills
Technologie Master’s Thesis

Personal Skills (P1) 5 ECTS

Marketing Analytics (PI) 7.5 ECTS Master’s Thesis 20 ECTS

Customer-Focused Management

Artificial Intelligence in Marketing (PI) 5 ECTS

Consumer Psychology (PI1) 5 ECTS
Personal and Business Skills

Customer Value Management (PI) 5 ECTS

Business Software Skills (PI) 5 ECTS

Marketing Study Project
Customer-Focused Management

Marketing Research Workshop (Pl) 2.5 ECTS
Management by Experiments (PI) 5 ECTS

Marketing Study Project

Relevance of Marketing for Business (FS) 2.5 ECTS

WU offers a double degree program in cooperation with the Universita Commerciale Luigi Bocconi (see curriculum).
* See curriculum for details.

ECTS = European Credit Transfer and Accumulation System (ECTS credits represent the student workload associated with each course) VRLS: February 2024
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