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Master Marketing

Share of First Generation 
Students

Source: Master Marketing
Beginners' 2018-19 Survey 

52,4%

International students 
2019/20

Source: Academic Controlling 01/2020, 
enrolled students (incl. DD) Master Marketing 

(n=141)

46,1%

Countries of Origin

Source: Academic Controlling 01/2020, 
enrolled students (incl. DD) Master 

25

Graduates 2018-19 with 
mobility experience

Source: Academic Controlling 01/2020, 
Master Marketing (n=75)

65,3%

Contact: WU Accreditation Unit, Katrin Althammer
24.07.2020
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Graduates 2018-19 with 
international experience

Source: Academic Controlling 01/2020, 
Master Marketing (n=75)

97,3%

Graduates recommending the 
program 

Source: Panel Monitoring 2018-19, Master 
Marketing alumni 3-5 years after graduation

94,0%

Graduates in the labour 
market employed within 6 
months after graduation

Source: Statistik Austria, Graduate Tracking 
12/2018, Master Marketing

100%

€ 2.600

€ 3.120

at job entry after 3 years

Increase in monthly salary

Source: Statistik Austria, Graduate Tracking 
12/2018, Master Marketing

Contact: WU Accreditation Unit, Katrin Althammer
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Completion Rate: Master Marketing

graduated continue with program

Source: PD Report 2019, Data status: 09/2019, Master Marketing 
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Time to Completion: Master Marketing (2 year degree)

designated period of study (4 semesters) + 1 semester ≥ +2 semesters

Source: Academic Controlling Unit, Data status: 03/2020 (without double degree 
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