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Aspirational or Relatable? How Sciopolitical Influencer 
Persona Shapes Engagement and Stance

Abstract: Sociopolitical influencers increasingly shape public opinion on social, political, and economic issues. Why 

are some influencers more effective than others in generating engagement and influencing audience sociopolitical 

stance? We propose that persona plays a central role. In particular, we examine aspiration -- signals of ambition, 

purpose, and future-oriented vision. We contrast it with relatability, which characterizes interpersonal closeness and 

psychological accessibility. We explore these core persona dimensions using a multi-method approach. Study 1 

analyzes a four-year panel of 4,396 YouTube videos by 98 sociopolitical influencers. Using automated face and 

speaker recognition, we construct multi-modal measures of persona from influencer-specific verbal, visual, and 

vocal signals. Empirical results across modeling specifications show that aspirational language is consistently associ-

ated with higher audience engagement, whereas relatable language generates weaker and less consistent effects. 

Nonverbal cues also matter: higher vocal pitch (augmenting aspirational delivery) and direct eye gaze (signaling 

relatability) significantly increase engagement. We also document gender differences: female influencers benefit 

from non-smiling expressions and lower vocal pitch, both of which serve as nonverbal cues of aspiration. We plan 

to experimentally manipulate verbal and nonverbal cues associated with aspirational and relatable communication 

in AI-generated influencer videos and demonstrates the causal effects of these cues on changing the audience's 

sociopolitical stance. All findings highlight aspiration as a central mechanism through which influencers' persona 

shapes engagement and belief formation in contemporary sociopolitical discourse.


