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SBWL Digital Marketing W/:”;'::“"A;?
The Content

Digital transformation of the marketing landscape:

Information technology and interactive online media change the way consumers
collect information, make decisions, communicate with each other and with firms, ...

»Classical® marketing funnel: Digital customer journey:
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Online ad displays:

Why doTgetthis? —
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Uber Linguee

™= Deutsch +» 5% Englisch

Linguee in English

Einloggen  Feedback

B:coc

INGUEE | realtime bidding

‘Worterbuch Englisch-Deutsch

real time n 4 — Echtzeit f Echtzeit Realzeit f (i Realtime (@

real adj 4 — wirklich adj (0 echt adj reell ad eigentlich adj (1 Tichtig ad) wahr adj (0 s
realn 4 — Echtent C Wirkliche nt (i

bidding n 4 — Angebot nf (i Ausschreibung Bieten nt ( Gebot nf Angebotsabgabe (i ca

Wikipedia

buch, 2017

Real-time bidding: Real-time bidding (RTB) refers to the means by which ad inventory is bought and sold on a per-impression basis, via

programmatic instantaneous auction, similar to financial markets.

Real Time Bidding: Real Time Bidding (RTE) ist ein Begriff aus dem Online-Marketing.

Externe Quellen (nicht gepriift)

4 [ ]raising a bidding number, (b) by a written bid, (c) by real-ime bidding
on the Internet during an auction using a special on-line interface.

> burda-auction.com

£ He co-authored several pending patents, including Real Time Bidding
(RTB) with Jason Knapp in 2006, which they launched..]
G specificmedia.com

& In most cases we also broadcast the auction offering Real Time Internet
Bidding which allows literally thousands of bidders to[..]
> saronequipment com

4 Our purchasers can follow the bidding in real time on screen and accept
the bestvalue-for-money bid & com

> en wikipedia.org

S| (0) durch ein Gebot, (¢) durch
das Internet zur reellen Zeit der Auktion mittels einer speziellen

Schnittstelle. B burds-auction.com

4 Erist Co-Autor zum Patent
darunter Real Time Bidding (RTB), einer Entwicklung von 2006 in
Zusammenarbeit [

> specificmedia.de

& In den meisten Fallen bieten wir Real time Internet Bidding an, dass
zusatzlich Tausende Bieter und Kaufer fiir Ihre Anlagen und Maschinen

erreicht. C» de.aaronequipment.com

4 Unsere Einkaufer verfolgen die Angebotsentwicklung in Echizeit am

4 Abiltyto run on a realtime basis various bidding scenarios with change
in purchased perimeter, providing management with relevant financial
i

-Why do I get this?

[1has in all probability achieved the sales price in a real bidding
competition in the Norwegian market, e. close to what[..]

und nehmen das Angebot mit dem besten Preis-
Leistungs-Verhaltnis an. =

E
3
8
H

4 Fahigkeit, in Echizeitverschiedene Angebotsszenarien mit
amt so dass das
nen fiir die Entscheidungsfindung

& de.accuracy.com

1den, sind gleichzubehandeln. b)
ber geniigend Zeit und
1 &+ suropa.eu

[..] den Verkaufspreis aller Wahrscheinlichkeit nach in einem echten
Bietwettbewerb auf dem norwegischen Markt erzielt hat, d. [..]
= eur-lex.europa.eu

Jetzt giinstige Fliige zu
den schonsten Zielen
buchen!

»29¢Y
Hier
klicken!

+ hufpres bei Gpiiaudgate

& foodora

>
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Datei Bearbeiten Ansicht  Chronk

E why do i still get this? -LEQ: ...

o
K(' ] @ & | https://dict.leo.org/englisch-deutsch/why do | stil get this%3F E
= Home  Worterbuch  Forum  Trainer  Kurse Toolbars & Apps  Hilfe & Weiteres  Page in English -~

2 |- VITAMIX VT BOSES - e

€ "y o -

2 amazonde | || €145,00 ' €134,90

= / prime prime €17_9,00

‘a prime

@
Weitere Wérterbiicher
£ 1l il

- - Lo & — Suchoptionen
EEngiicii’e | Peutsch M do i siill get this? Me X Q

> Forum > Trainer > Grammatik Suchtipps
806.422 Eintrage, 4 364197 Anfragen » In einem Text suchen
Beispiele = Verben - Phrasen :: Adjektive = Substantive :: Prapositionen :: AbkUrzungen = Suchumfeld

Beispiele
| can’t possibly do this. ae (® 1 can't possibly do this. (3] Das kann ich unmaglich tun.

< O] 1 still have a bit of housework o do. () Ich muss noch ein bisschen was im Haushalt machen.
e | still have a lot to do. Ich habe noch viel zu tun.
=[O (¥ How do | get there? (¥ wie komme ich dahin?

@ MEHR ao (= 'l do it this minute. (3 lch tue es auf der Stelle.
% [O] (| don't like the sound of this. ) Das hort sich nicht gut an.
ae (® 1 didn't get a wink of sleep. (3] Ich habe kein Auge zugemacht.
—_— When | asked for more | didn't expect to get that — Als ich um menhr gebeten habe, habe ich nicht erwartet,

:kommen wirde!

... but why do I (still) get this? ="

NP S,
% [O] () This won't do. (3] Das genigt nicht.

hier viel Schnee?

Weitere Beispiele anzeigen (13/1158) s AR, R (R (T
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Let me explain: Technology changed/s the face of marketing s
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Online ad displays

Why do I get this? .-

= N
/( Online Ad Exchanges ‘)
\\ PubMatic Google yasioo! )

S WY o ey 8

/G [\ / craseo \ [ S @\

Influencer marketing
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Real-time ad bidding

People browse the
internet and navigate to
acontent-based website

advertising exchanges

l DataXo " 1 [ ] 3 Jm ‘

/ame | Tini .:‘\ ,J' [N

Subscription services

Coronavirus sparks surge in demand for meal kit
deliveries

SEO / SEA marketing

Eco-Friendly Carpet Cleaning | Safe for Home & Environment
(& +2424

Google Ads

) saizeo

e '/(omnlc Results)

./

Omni-channel

ASDA Walmart

amazongo
]
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... but there are also doubts on its effectiveness
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"P&G, the world's biggest ad
spender, is cutting back on

targeted Facebook ads because
they aren't effective”

Business Insider, 9. August 2016

Advertising Harvard
E:s!gess
Does Personalized view

Advertising Work as Well
as Tech Companies Claim?

by Bart de Langhe and Stefano Puntoni
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Ethics and Privacy Concerns:

endation
[ cels Recommentie
\‘ég:‘\ig);f Kfr'\ter Privacy Lawsuit

mr mEm AOL. "

1 JULY 23, 2019
nature

“... 99.98% of Americans
would be correctly re-identified
in any dataset using 15
demographic attributes.”

.........
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We offer research-driven course content to develop / strengthen your:

>

Our specialization addresses the challenges in digital

marketing and prepares students to excel in such
business environments!

Management Skills: Solving marketing related problems in a
digitized economy

Analytical Skills: You acquire methodological knowhow to
support solving practical marketing problems

Transfer Skills: Apply and implement this knowledge in real-world
decision scenarios (digital marketing lab)

DIGITAL MARKETING e \

AR o pcison
[E=d) < .a” AMBA
S/ W Lccreonco
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Future Managers in
Digital Marketing

Bachelor Thesis at MCA or IMSM We offer ...

(optional)

2
7]
[}

=
™

Thesis
(optional

e Research-driven

course content

C3: Digital Marketing Lab (2. term) Training in first-rate
. -

tools for business
analytics

e Support to translate
skills into business
practice

Course C1 (1. term): Course C2 (1. term):

Digital Marketing Marketing Analytics e Collaborations with

commercial partners

Marketing & Customer Interactive Marketing &
Analytics (MCA) Social Media (IMSM)
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The Electives: Managing Customer Relationships

Customer centricity from the customer’s view

Choose and shape the relationships with the right customers.

DON'TMIND ME.

| (
= Who should we serve? M JUSTTRYING TO 8¢ F‘g :{(’
= How long will they stay?

= What makes them happy?

= Why should we serve them?

= When should we target them?

= When should we NOT target them?

12 DIGITAL MARKETING
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The Electives:  Text Analytics for Marketing
Automatic Segmentation ’
EEM& Seclal Hedia Search Engines ‘ ‘
L 0Hoe 3 R+ Feedback Analysis
ek &)
Comeany —— Big Data -
. Dimensionality o*
sisten /A e Reduction %

Sentiment Analysis

Product Review
Comparative Analysis

Summarization Automatization
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The Electives:  Social Media Campaign Management

target competitive content tracking and
groups analysis strategy optimizing

14 DIGITAL MARKETING
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The Electives: A Practical Guide to SEO and SEA Marketing e
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Foundations

« Technical SEO

+ Content generation and optimization

* Ad optimization

Quantltatlve SEO & SEA Techniques
KPIs, statistical methods, A/B testing
and experimentation

« Analytical machine learning

* Generative machine learning

Practical applications
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IT support
E News [ Images Q Maps [] Books i More Tools
Ad - https://www.onpartech.com/  : (919) 473-9820

IT Services Across The USA - OnPar Services The Entire USA
OnPar Technologies provides organizations across the United States with quality IT service.
Start a conversation with our team of information technology professionals. Call now.

Ad - https://www.freshservice.com/  (866) 832-3090
The Smart IT Helpdesk Software - Best-in-class 24x7 IT Support

Improve asset visibility, modernize IT service delivery with powerful automations. Try now.
Robust, yet simple ITSM tool, ITIL-ready setup & improved resolution times. Signup today.
Features, You Will Love - Al-powered ITSM Solution - Powerful Integrations

Freshservice - Starter - $19.00/mo - Incident Mgmt, KBase - More v

https://www.electric.ai » blog » what

What is IT Support‘? | Definition and Functions - Electric Al
— In its simplest form, 1T support is about offering assistance to individuals and
crganrzaton: egarding technology-related devices. Its purpose ..
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The Electives:  Growing Companies with Google Ads & Analytics

What You’ll Discover:

= Up-to-date & practical knowledge about
Google Ads campaigns

How to set up your first campaigns in Google
JAYe [S

Everything you need to know to take the
Google Ads Certificate at the end of the course
(bonus part of your grade)

Important basics of Google Analytics

= Insights and tips from running a global
marketing agency with 2000+ worldwide
clients from many different industries

DIGITAL MARKETING
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The Electives:  Influencer Marketing Campaign Management S

In theory...

So...

What makes people talk?
How to utilize this?

How to set up influencer
campaigns?

= And integrate them to
the marketing mix?

17 DIGITAL MARKETING



SBWL Digital Marketing
The Impact

WIRTSCHAFTS
UNIVERSITAT

WIEN VIENNA
UNIVERSITY OF
ECONOMICS

AND BUSINESS

Corporate Partners:

Austrian 7 *POINTOFORIGIN @7 Post.at WI!EHN“ B Y Osterreich Werbung

==== & O 4
= Z=E5TZ REWEGO (26s A YEsgmwssono e
RolandBerger wesenthal | penzetl SO v.“_‘{clfiful’mms bmi@i! Kondeor
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e, e [ b
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Spin-Offs & Start-Ups:

Many of our graduates are founders, C-level executives
in tech-startups, partners in consulting firms, ...:

= Sila Ada (Head of Data Analytics
at Payla Financial Services) Payla

= Thomas Haller (Senior Partner SMON » RUCHER
at Simon-Kucher & Partners) SIS

= Nicolas March (CEO of Vathos @ vathos
Al Vision for Industrial Robots) reie Rovotics

= Michael Platzer (Co-Founder & M TLY-Al
CSO @ MOSTLY Al) -

" Holger Sicking (Head of Research == 6sterreich
& Data Analytics at O-Werbung) Werbung

www.austriatourism.com



SBWL Digital Marketing
The Action

Admission Process:

¢ Obtain information on the program:
(a) DM webpage, (b) MCA & IMSM institute sites,
(c) OH SBWL info & Messe, (d) LinkedIn posts, ...

e Register at LPIS for course 1039 ,,Admission to SBWL.:
Digital Marketing™ (Nadine Schréoder)

e We examine your application documents submitted via
learn@wu & inform you shortly after regarding your
admission using your WU email address

e Complete submission form and upload documents at
learn@wu ,Admission to SBWL: Digital Marketing"

19 DIGITAL MARKETING

24-08-2022 -
28-08-2022

24-08-2022 -
29-08-2022

beginning
05-09-2022



https://www.wu.ac.at/mca/students-point/bachelor-specialization-sbwl-digital-marketing
https://www.wu.ac.at/mca
https://www.wu.ac.at/en/imsm

We look forward to your —

WIEN VIENNA
UNIVERSITY OF

application and wish you
good luck!
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