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Our Profile

¢ Our context:

University of St. Gallen v" One of the university’s largest
research institutes

v" Comprehensive partnerships with
P leading European corporations

| . “From insii = . . .
X @ oo | s B8 AacsB across various B2C & B2B industries
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Visit us online:
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e Institute of Marketing, University of St. Gallen (IfM-HSG) = our main Cha"enge:
Dufourstrasse 40A, CH-9000 St.Gallen, Switzerland

Operative: Organizing the exchange
with & among corporate partners

Research: Examining research
questions which imply strong
A\.or B relevance for managerial decision
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v’ Best Practice drketing"

v’ Silicon Valley or Tel Aviv StudTri‘
v’ Marketing Reliew St. Gallen

Email:
Phone: +41 71 224 7165



https://ifmhsg.ch/programme/best-practice-in-marketing/
https://www.youtube.com/watch?v=hk0wPjVTiQY
https://www.linkedin.com/feed/update/urn:li:activity:6422758907407667200
https://www.marketingreview.org/
mailto:sophie.schueller@unisg.ch?subject=Application Research & Corporate Partnership Assistant 2018
https://ifmhsg.ch/
https://www.linkedin.com/company/ifm-hsg/
https://www.youtube.com/channel/UCE1SkZA2rAxax70STWu20vw
https://www.unisg.ch/en/universitaet/ueber-uns/vision/unsere-marke

