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Digital transformation of the marketin g landscape : 

Information technology and interactive online media change the way consumers 
collect information, make decisions, communicate with each other and with firms, é
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The Content
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ĂClassicalñ marketing funnel:Digital customer journey:
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SBWL Digital Marketing
Let me explain: Technology changed/s the face of marketing
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Online ad displays:



Online Advertising

Why do I get this ?
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Online Advertising

é but why do I (still) get this ?
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SBWL Digital Marketing
Let me explain: Technology changed/s the face of marketing
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Online ad displays SEO / SEA marketingReal- time ad bidding

Influencer marketing

>110mn followers

Subscription services Omni -channel


