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TOPIC: THE EFFECT OF ON-DEMAND MUSIC STREAMING SERVICES ON 

MUSIC PURCHASES AND PIRACY 

Since the rise of digital channels for media distribution, the music industry has undergone a 

major transformation process characterized by a shift toward access-based consumption 

channels (e.g., streaming services like Spotify). For marketing managers, it is crucial to 

understand the relationships between the different distribution channels, since the 

introduction of new business models likely cannibalizes demand from existing channels. For 

example, the adoption of a streaming service like Spotify may cause consumers to reduce 

their expenditures in other channels (e.g., CD purchases), and potentially reduce illegal 

piracy (e.g., BitTorrent). The goal of this bachelor thesis is to empirically investigate how the 

introduction of streaming services like Spotify impacts the demand from other distribution 

channels (e.g., purchases, piracy). The analysis will be based on a large panel data set 

comprising detailed information on the online browsing and purchasing behavior of 

thousands of Internet users in the US over a period of two years. To identify cannibalization 

effects, a difference-in-difference model should be applied using the statistical software R. 

The thesis can be written in German or English language.   
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