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 Many online ads are never visible to users, although they count as ad 

impressions, leading advertisers to waste money on unseen ads (ComScore 

Benchmark Analysis, 2013). Therefore, ad viewability became an essential metric for 

advertisers. To overcome this issue, the Interactive Advertising Bureau (IAB) and 

Media Rating Council (MRC) created a standard definition of ad viewability: At least 

50% of an ad must be in view for a minimum of one second for display ads to be 

counted as viewable (or two seconds for video ads). In reaction to this, publishers 

can adapt different viewability measurements to increase the quality of the views 

(Bounie et al., 2017). However, over the years of advertising technologies and 

automation advancement, measuring viewability has become a complicated task 

(Expósito-Ventura et al., 2021). Different companies offer viewability measurement, 

and the quality of their services differs in many ways. In 2016, CESP reviewed and 

compared eight different viewability measurement solutions, namely Adloox, Adledge, 

ComScore, Integral Ad Science, Meetrics, MOAT, and two tools natively implemented 

in platforms (AppNexus and Google). The report can be found here. 

This thesis thus aims to explore the industry-wide adoption of the MRC-defined 

viewability metric and measurement solutions among publishers. The second aim is 

to identify and review standard industry practices in ad viewability measurement 

among measurement companies, similar to the CESP report. Overall, the end goal is 

to create an outlook for the online advertising industry's state of the art in viewability 

measurement practices. To reach this goal, the student is expected to survey the 

companies and get as much information as possible.  

 

 

 

 

https://www.comscore.com/Insights/Blog/Viewability-Benchmarks-Show-Many-Ads-Are-Not-In-View-but-Rates-Vary-by-Publisher
https://www.comscore.com/Insights/Blog/Viewability-Benchmarks-Show-Many-Ads-Are-Not-In-View-but-Rates-Vary-by-Publisher
https://www.iab.com/news/viewability-has-arrived-what-you-need-to-know-to-see-through-this-sea-change/
https://www.cesp.org/en/viewability/
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