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Description:

Social media networks like Twitter or Facebook or commercial websites like Amazon are rich with
textual content such as reviews, posts, or comments. Analyzing such observations plays an
essential role in realizing the community's well-being and evaluating their daily difficulties. The
project aims to use machine learning techniques, natural language processing techniques to detect
the essential features from text and classify users concerning their attitudes and other features
they might have in common. Results of the project are to be demonstrated by a running demo as a
web application.

Technologies: python, NLTK, Scikit-learn, Keras
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Please read the information on our website carefully before starting
your thesis!
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