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As every kind of knowledge based on language, economic theories contain images and metaphors. 

In the history of economic reasoning, mechanistic metaphors played a major role: the crucial idea 

is that the economy can be modeled like a machine. Such concepts have important implications for 

economics (e.g. which methods should be applied or how "data" can be defined) and also for 

economic policy measures. 

When economics is applied to problems in the real world, images and metaphors connect different 

and sometimes even incompatible theories to simple recommendations. In media discourses, 

images of “the” economy, which are supposed to truly resemble economic reality, influence 

economic decisions (performativity of economics). To understand current policy making (at the 

national as well as the European level), it is important to recognize the concept of “the market” as 

a distinct entity individuals have to adapt to. Often it is said that politics against the markets is 

impossible. Such ideas and images promote populism and disenchantment with politics. 
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