
Prämierte Forschungsleistungen 2025 (für Publikationen aus 2024) 
Gillings, M. (2024). Corpus Linguistic Approaches to Deception Detection. Routledge Taylor & Francis Group. 
Routledge Applied Corpus Linguistics https://doi.org/10.4324/9781003197591 
Gillings, M., & Mautner, G. (2024). Concordance lines: What are they and how can they be used to explore 
representation? in F. Heritage, & C. Taylor (Hrsg.), Analysing Representation: A Corpus and Discourse 
Textbook (S. 12-26). Routledge. https://doi.org/10.4324/9781003350972 
Gillings, M., Kohn, T., & Mautner, G. (2024). The rise of large language models: challenges for Critical Discourse 
Studies. Critical Discourse Studies. Vorzeitige Online-
Publikation. https://doi.org/10.1080/17405904.2024.2373733  
van Dorst, I., Gillings, M., & Culpeper, J. (2024). Sociopragmatic variation in Britain: A corpus-based study of 
politeness. Journal of Pragmatics, 227, 37-56. 
https://doi.org/10.1016/j.pragma.2024.04.009 
Chan, JJ., & Gillings, M. (2024). Constructions and representations of Chinese identity through England's 
curatorial imagination: A corpus-assisted analysis. Research in Corpus Linguistics, 12(1), 114-
139. https://doi.org/10.32714/ricl.12.01.05 

Gillings, M. (2024). Politics, religion, and drama: Exploring the metapragmatics of hypocrisy. in S. Sorlin, & T. 
Virtanen (Hrsg.), The Pragmatics of Hypocrisy (S. 44-73). John Benjamins. https://doi.org/10.1075/pbns.343.03gil 

Gillings, M., Learmonth, M., & Mautner, G. (2024). Taking the road less travelled: How corpus-assisted 
discourse studies can enrich qualitative explorations of large textual datasets. British Journal of Management. 
Vorzeitige Online-Publikation. https://doi.org/10.1111/1467-8551.12816 

Komori-Glatz, M., & Smit, U. (2024). Multilingualism rather than English-only: policy and practice in classical 
music higher education. Journal of Multilingual and Multicultural Development, 1–17. Vorzeitige Online-
Publikation. https://doi.org/10.1080/01434632.2024.2413931 
Kopf, S. (2024). Corporate censorship online: Vagueness and discursive imprecision in YouTube’s advertiser-
friendly content guidelines. New Media & Society (NMS), 26(4), 1756-
1774. https://doi.org/10.1177/14614448221077354, https://doi.org/10.1177/14614448221077354 
Kopf, S. (2024). Wikipedia discourse about social media: Facebook between community and corporation. in E. 
Esposito, & M. KhosraviNik (Hrsg.), Discourse in the Digital Age: Social media, power, and society (1. Aufl., S. 
268-291). Routledge Taylor & Francis Group. https://doi.org/10.4324/9781003300786-17 
Lutzky, U., & Ruytenbeek, N. (2024). “Bravo pour votre incompétence!” Exploring the French-Speaking 
Customer Service Interactions of Three European Train Operating Companies Online. Contrastive Pragmatics, 1-
30. Vorzeitige Online-Publikation. https://doi.org/10.1163/26660393-bja10130 
Kehoe, A., Gee, M., & Lutzky, U. (2024). From pre-owned printers to pristine Porsches: A corpus linguistic 
analysis of eBay item descriptions. International Journal of Corpus Linguistics. Vorzeitige Online-
Publikation. https://doi.org/10.1075/ijcl.24063.keh 
Lutzky, U. (2024). Crisis communication at the intersection of responsibility and consumer engagement 
opportunity: A case study of Ryanair tweets during the Covid-19 pandemic. in S. Einwiller, J. Seiffert-Brockmann, 
S. Romenti, & C. Valentini (Hrsg.), Communication in Uncertain Times: How Organizations Deal with issues, 
Risks and Crises (Band 7, S. 37-54). Emerald Publishing Ltd.. https://doi.org/10.1108/S2398-
391420240000007004 
Gillings, M., Kohn, T., & Mautner, G. (2024). The rise of large language models: challenges for Critical Discourse 
Studies. Critical Discourse Studies. Vorzeitige Online-
Publikation. https://doi.org/10.1080/17405904.2024.2373733  

Gillings, M., Learmonth, M., & Mautner, G. (2024). Taking the road less travelled: How corpus-assisted 
discourse studies can enrich qualitative explorations of large textual datasets. British Journal of Management. 
Vorzeitige Online-Publikation. https://doi.org/10.1111/1467-8551.12816 

Gillings, M., & Mautner, G. (2024). Concordance lines: What are they and how can they be used to explore 
representation? in F. Heritage, & C. Taylor (Hrsg.), Analysing Representation: A Corpus and Discourse 
Textbook (S. 12-26). Routledge. https://doi.org/10.4324/9781003350972 

Rocha Ochoa, C. O. (2024). Los glosarios financieros en español y portugués como instrumentos de educación 
financiera de los bancos centrales en Latinoamérica. Lingue e Linguaggi, 65, 127-148. http://siba-
ese.unisalento.it/index.php/linguelinguaggi/article/view/30019 



Rocha Ochoa, C. O. (2024). Préstamos léxicos en la educación financiera: análisis de los glosarios de la banca 
central y comercial de Argentina, Chile, España y México. Terminàlia - Revista de la Societat Catalana de 
Terminologia, 30, 16-27. https://revistes.iec.cat/index.php/Terminalia/article/view/154048/151904 

Einwiller, S., Seiffert-Brockmann, J., Romenti, S., & Valentini, C. (2024). Communication in Uncertain Times: 
How Organizations Deal With Issues, Risks and Crises. Emerald Publishing Ltd. Advances in Public Relations and 
Communication Management Band 7 https://doi.org/10.1108/S2398-3914202407 

Seiffert-Brockmann, J. (2024). Dawkins (1976): Das egoistische Gen. in O. Hoffjann, & S. Sandhu 
(Hrsg.), Schlüsselwerke für die Strategische Kommunikationsforschung (S. 37-47). Springer Fachmedien 
Wiesbaden GmbH. https://doi.org/10.1007/978-3-658-45292-6_4 

Seiffert-Brockmann, J. (2024). Kahneman (2012): Schnelles Denken, langsames Denken. in O. Hoffjann, & S. 
Sandhu (Hrsg.), Schlüsselwerke für die Strategische Kommunikationsforschung (S. 389–399). Springer 
Fachmedien Wiesbaden GmbH. https://doi.org/10.1007/978-3-658-45292-6_34 

Stranzl, J. (2024). Blau (1964): Exchange and Power in Social Life. in O. Hoffjann, & S. Sandhu 
(Hrsg.), Schlüsselwerke für die Strategische Kommunikationsforschung (1. Aufl., S. 489-501). Springer 
Fachmedien Wiesbaden GmbH. https://doi.org/10.1007/978-3-658-45292-6_43 

Stranzl, J., & Ruppel, C. (2024). Co-creating an appreciative working climate: discussing reasons for 
appreciation, forms and roles from a communication perspective. Journal of Communication Management. 
Vorzeitige Online-Publikation. https://doi.org/10.1108/JCOM-12-2023-0133 

Stranzl, J., Ruppel, C., & Einwiller, S. (2024). Staying emotionally connected while being physically apart–
exploring what teleworkers need to stay committed and how internal communication can contribute. Journal of 
Communication Management, 28(2). https://doi.org/10.1108/JCOM-02-2023-0023 

Berrocal, M., & Thielemann, N. (2024). Pragmatic patterns and discourses on Twitter: Unpacking perspectives 
in the discussion of the Turów lignite mine. Journal of Pragmatics, 224, 20-
35. https://doi.org/10.1016/j.pragma.2024.02.005 

Kaderka, P., Mlynář, J., Nekvapil, J., Sherman, T., & Tůma, F. (2024). Jazyk a sociální interakce v přirozeném 
světě: o Goodwinově teorii ko-operativního jednání. Slovo a Slovesnost, 85(2), 150-
172. https://doi.org/10.58756/s7428521 

van Dorst, I., Gillings, M., & Culpeper, J. (2024). Sociopragmatic variation in Britain: A corpus-based study of 
politeness. Journal of Pragmatics, 227, 37-56. https://doi.org/10.1016/j.pragma.2024.04.009 
Golob, U., Podnar, K., & Weder, F. (2024). Reimagining the sustainable consumer: Why social representations of 
sustainable consumption matter. Business Ethics, the Environment and Responsibility. Vorzeitige Online-
Publikation. https://doi.org/10.1111/beer.12656 

Bharadwaj, B., Kambo, A., Witt, K., Wade, B., Weder, F., & Ashworth, P. (2024). Shorter message, stronger 
framing increases societal acceptance for hydrogen. International Journal of Hydrogen Energy, 59, 880-
888. https://doi.org/10.1016/j.ijhydene.2024.02.024 

Wade, B., Bharadwaj, B., Kambo, A., Jensen, M., Witt, K., Weder, F., Phelan, A., & Ashworth, P. 
(2024). Stakeholder engagement: the role of facilitators and gender in ‘opening up’ conversations and enabling 
participation. Australasian Journal of Environmental Management. Vorzeitige Online-
Publikation. https://doi.org/10.1080/14486563.2023.2298195 

Weder, F. (2024). Sustainability as guiding principle of communicative action the transformative 
and transformational potential of corporate sustainability communication as niche construction, a case from 
the energy sector. Corporate Communications. Vorzeitige Online-Publikation. https://doi.org/10.1108/CCIJ-12-
2023-0184 

Zehetgruber, M. (2024). Sprache(n) als Dimension von Diversity? Analyse von österreichischen und 
französischen Stellenanzeigen in Hinblick auf sprachliche Diversität. in M. Stumpf (Hrsg.), Diversity in der 
Wirtschaftskommunikation (S. 241-258). Springer VS. https://doi.org/10.1007/978-3-658-43199-0_10 

Zehetgruber, M., & Schnitzer, J. (2024). Die Verwendung automatischer Übersetzungsprogramme im 
Wirtschaftssprachunterricht romanischer Sprachen. in A. Klosa-Kückelhaus, & M. Nied Curcio (Hrsg.), Dictionary 
Use and Dictionary Teaching: New Challenges in a Multilingual, Digital and Global World (S. 79-108). Walter de 
Gruyter GmbH. https://doi.org/10.1515/9783111373294 



 


